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Concept/definition 
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Nature Tourism and Ecotourism 

MKTG 

PA mission 
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Ecotourism as market segment 

Tourism  
Market Segments  
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 Tourism 

Source:UNWTO modified from Strasdas 2001 
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…as sustainable tourism concept 

Source:UNWTO modified from Strasdas 2001 
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Relationship among Tourism segments 
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Protected Areas Values  

Protected 

Areas 

Livelihoods means 

Tourism 

Natural Disaster  
Mitigation 

Buffer reducing  
Climate Change 

Human Health 

Freshwater  
Production  

Cultural and  
Spiritual Values 

Food Security 

Protected Areas benefits improvements  
Governance, partecipative decision processes, adaptive management 

Governance, partecipative decision processes, adaptive management 
Protected Areas benefits improvements 

Source: Marcello Notaranni© 
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Trends 
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Fragmentation of tastes 
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Focused on consumer’s experiences 

Consumption as an holistic experience 

Designed for consumer’s behaviour: do the “road” 
consumers do during their experience  

Understanding that consumers are individuals  

Uses various tools and channels 

Source: Bernd Schmitt, Experimental Marketing 

Understanding the markets: Experience marketing 
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specialization   

communities 

experiences 

multitask 

impatient 

learning 
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segmentation 
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“story-telling” 
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of simplicity” 
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‘word-of-mouse/word of M-touch’ 

on line  
social networks 

use of UGC by destinations and providers 

Youtube channel 

communities / affinity groups 

Blogs 

user generated content “influencials’ / ’reputation 
networks” 

Trust  

Tripadvisor.com  
-  50 million  

visitors a month 
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20,0

15,0

4,3

Turismo natura

Ecoturismo

Turismo

Tourism World Trends 2010 - 2020 

Source: Reid R.K. Air Pacifica Island. / World Resource Institute (2000) 

Tourism 

Eco-Tourism 

Nature Tourism 
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Tourism Demand vs 
Nature/Ecotourism products 

Based on experience/activity 

More specialized/fragmented  

Sustainability concern and commitment 

Active and integrated with other segments 
linked to nature based 

Holistic approach 
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Nature tourism and Ecotourism range 

Nature and Ecotourism Hard models (active, deep) e Soft (passive, shallow) model: real 
feature nature and ecotourists 

The Nature Tourism and Ecotourism spectrum 
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Latin America Trends 

Looks inwards to develop off the beaten track destinations 

Roads less travelled 

Social media spreads the word 

Sustainability/Environmental/Responsible items 

From nature based and ecotourism product to biodiversity 
and cultural tourism products 

Latin America re-brands as a luxury destination 

investing in luxury infrastructure to appeal to local and 
international travellers after the crisis is over. 

preparing to steal share from North America, Europe and 
Asia Pacific. 
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Tourism and biodiversity in LA 

2/3 and ¾ of international tourists visits at 
least 1 Natural Parks 

Perú 73% 

Argentina 60%  

Costa Rica (65-75%) 

94% of surveyed Caribbean tourism and 
hospitality companies depends on natural 
environment for their subsistence. 

Sources: PromPeru, (2008) “Perfi l del Turista Extranjero 2007”. Primera Edición. Lima; Instituto Costarricense de Turismo (1996) Plan Nacional de Desarrollo Turístico 
de Costa Rica 2002 - 2012: Actualización 2006;  Vere Slinger, V.A. (2002) “Ecotourism in a small Caribbean Island: Lessons Learned for Economic development and 
Nature Preservation”. University of Florida Dissertation. 
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UNWTO Spanish Outgoing market to America  

Key resources: nature and culture 

Key factors: Distance, price, value for money, 
resources and products quality 

Main tour packages: 

Cities + nature + culture 

Beach + nature + culture 

Cities + beach 
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Chile advocate for Sustainable Tourism in Protected Areas 
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South American Tourism Industry to become 
more Environmentally Sustainable 
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Ecotourism on the Riviera Maya…the 
Sustainability factor 
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“Brazil has much more to offer than sun and 
beach products. The program for the 

Regionalization of Tourism has been key to 
expansion by introducing new products and 

destinations.” 
 

Source: Sáskia Lima, General Coordinator of Tourism Segmentation, Ministry of Tourism, Brazil 
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Programs/Projects in Latin America 

Fam trips in Pantanal (Brazil) 

Mexico is pushing Pueblos Mágicos and Ruta Maya. 

Increasing in popularity of the Salt Flats of Salar de Uyuni 
(Bolivia). 

Valle de la Luna, San Pedro de Atacama (Chile) and Cerro 
Negro Volcano (Nicaragua) stargazing and sandboarding. 

Ciudad Perdida (Colombia) is a draw for adventure tourists, 
accessible only by trekking through jungle to see the ruins. 

Credit funded by Brazilian Tourism Ministry and BNDES for 
(new or upgraded) eco-hotels (544.4 US$ ML) 

Different projects/programs and plans based on sustainable 
Tourism (Belize, Guatemala, Bolivia) 
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Progress 
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Progress in nature & ecotourism 

Strong focus in product development  

Awareness and sensitivity to environmental issue 
linked to tourism development 

More emphasis on integrated and participatory 
planning approach (community involvement) 

Introduction of new terms linked to ecotourism and 
nature tourism in protected areas: “biodiversity” and 
“ecosystem service” 

Increase in sustainable tourism/ecotourism courses 
at academic level and at project/program levels 
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Shifting 

From niche market to more consolidated 
segments recognized by the market 

In terms of: 

Product development 

Sustainability issue and matters 

Knowledge development (training) 

Organization development and building 
alliance (partnerships)   
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From niche market to more consolidated 
segments recognized by the market 

Magazine/Review (Nat Geo, WRD mag., Etc.) 

Branding (Destinations and products) 

Specialized tourism fairs and workshops 

TO/TA incorporate nature/ecotourism in the 
mainstream/mass market 

OLTA specialized on niche markets 

GDS and distribution systems integrate and 
sell “green package” 
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Institutional/Donors Project/Programs 

Millennium Development Goals Programs 

Sustainable Tourism Eliminating Poverty (ST-EP) 

Inter-American Development Bank 

USAID 

GTZ/GIZ 

Swiss Cooperation 

AECID (Spanish Cooperation) 

SNV (Netherland Development Cooperation) 

Community based initiative (CBi, ILO, etc.) 
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MDG Achievement Fund 
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Sustainable Tourism Eliminating Poverty (ST-EP) 
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Example of nature tourism and ecotourism 
business in Latin America 

Huilo Huilo, Chile 

Chaa Creek, Belize 

Poustinia Land Park Project, Belize 

Nanciyaga, Mexico 

Gran Pacifica Hotel and Resort, Nicaragua 

Cabañas Pijiba, Pijiba Lodge, Colombia 

Reserve el Jaguar, Nicaragua 

Finca Esperanza Verde, Nicaragua 
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http://www.huilohuilo.com/en  

http://www.huilohuilo.com/en
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http://www.huilohuilo.com/en 

http://www.huilohuilo.com/en
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www.chaacreek.com 
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www.chaacreek.com 
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http://nanciyaga.com/?lang=en  

http://nanciyaga.com/?lang=en
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www.pijibalodge.com/info.html  

http://www.pijibalodge.com/info.html
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www.granpacifica.com/green-pacifica.html  

http://www.granpacifica.com/green-pacifica.html
http://www.granpacifica.com/green-pacifica.html
http://www.granpacifica.com/green-pacifica.html


 

 
Mr. Marcello Notarianni 

 

 
Barranquilla, 23 August 2012 

www.poustiniaonline.org/park.shtml  

http://www.poustiniaonline.org/park.shtml
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http://www.turismo-sigap.com/index.php  

http://www.turismo-sigap.com/index.php
http://www.turismo-sigap.com/index.php
http://www.turismo-sigap.com/index.php
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http://www.jaguarreserve.org/  

http://www.jaguarreserve.org/
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www.fincaesperanzaverde.org/  

http://www.fincaesperanzaverde.org/
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Challenges 
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Gap/constraints/bottlenecks 

Links to the mainstream market 

Integrate tourism into Protected Areas governance 

Tourism/visitors management 

Destination Marketing 

“Green washing” 

PA Funding and market based self-financing 
mechanisms 

Many initiatives but not coordinated 
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Challenge 

From Welcoming attitude to Hospitality Service 

Understanding the contributions of biodiversity and 
Ecosystem Service to the sector 

Visitors Management and Tourism Marketing 

Measuring and monitoring (not only performance) 

Tourism Hardware VS Tourism Software 

Financial sustainability 

Real commitment to sustainability  
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Opportunities - from luxury to eco-luxe 

LA tourism stakeholders embrace luxury tourism practices, 
boost competition and enhance service levels. 

Benefit from “eco-luxe” where the desire for natural overlaps 
with the desire for luxury 

Future developments with eco appeal 

Ecological regions such as the Amazon and Patagonia will 
stand out to environment-friendly luxury tourists 

Air links with Asia Pacific and the Middle East will be key to 
demand for luxury. 

Brazil’s hosting of the 2014 Football World Cup and the 2016 
Olympic Games will be a key growth catalyst. 
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Last thought 
Genius Loci- The sustainable tourism root 

When the identity of a 
place is revealed and it is 
no longer a mystery, 
people come forth in 
order to save what is still 
alive. 
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Mr. Marcello Notarianni 
International Hospitality &  Sustainable Tourism Expert 

Salamanca / Spain 
Mobile ph.: +34 657 692 420  

e-mail: notarianni.m@gmail.com 
Skype: Marcello Notarianni  

Thank you for your attention 

Professional Networks Member: 

mailto:notarianni.m@gmail.com
http://www.iucn.org/about/union/commissions/wcpa/wcpa_what/wcpa_capacity/wcpa_tourismtf
http://travel.nationalgeographic.com/travel/sustainable

