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1. Top Trends & Growth of 

Special Interest
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2
THE TOP 5 TRAVEL TRENDS 
ACCORDING TO 2016

based on 44,000 
responses Globally

#1 – Travelers are seeking NEW experiences

 69% will try something new for the 1st time; 15% adventure

#2 – Spending MORE because it’s “worth it”.

 33% are planning to spend more “it’s important for my well-being.”

#3 – Choosing destinations based on CULTURE

 47% of travelers visited a destination because of culture + people

#4 – Want AC and WIFI

 63% must-have air conditioning; 46% must-have WiFi

#5 – Online reputations drive business

 93% of hoteliers said reviews are important for the future of business.
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OTHER TRENDS 

 Conde Nast Top 5 Trends in 2016

 South America Travel top-5 trend + Colombia to be a hotspot 
(assuming peace agreement)

 Travel Market Report
3 hottest trends they identified for 2016: 

1. More Millennials are traveling   

2. Wellness travel 

3. Adventure and experience travel 

Travelers are seeking an authentic experience, whether it’s at a 
local off-the-beaten path destination or one that offers a unique 
cultural experience - “They want to be travelers and not tourists.”
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GROWTH OF SPECIAL INTEREST

 Baby Boomers are driving change

 Death of the “Standard Tour”

 Adventure Travel largest growing segment last 5 years

 Large companies with 10,000+ travelers/year

 G-Adventures

 Overseas Adventure Travel

 Intrepid Travel

 Road Scholar

Major Tour operators offering adventre
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GROWTH OF SPECIAL INTEREST TRAVEL

GROWTH OF SPECIAL INTEREST
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BENEFITS TO SPECIALTY TRAVEL…

There is DEMAND

You develop EXPERTISE

Loyal REPEAT customers

Higher PROFIT and STABILITY

KEY: Knowing your clients interests
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2. About Holbrook: 

Case Study
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HEADLINE…

 addfadfasdfasdf
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ABOUT HOLBROOK TRAVEL

 Founded in 1974 by Giovanna Holbrook 

 Commitment to Conservation and Sustainability 

 In 1984 built Selva Verde Lodge and Rainforest Reserve on 
500 acres of Costa Rican primary and secondary rainforest. 

 Specialty travel – over 4500 per year

 Committed to protecting precious habitats + rich biodiversity  

 Partner with in-country providers and local guides for best 
practices in sustainable travel.
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HEADLINE…
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HOLBROOK BIRDING TOURS…

 A wide variety of birding tours for everyone from 
beginning birders to experienced ornithologists. 

 Offer sponsored tours year round, or build your own 
privately organized group expedition.

 Experts at combining birding with a multitude of 
cultural, environmental, or adventure-based activities. 

 Work with expert in-country birding guides and 
naturalists, and with experienced drivers, lodges, and 
other local providers worldwide. 
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HOLBROOK BIRDING: 100+ BIRDING TOURS
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3. The Growth of Birding
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HEADLINE…
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Source: Audubon Bird Study Report  2014



WHERE ISTHE GREATEST 

CONCENTRATION OF BIRDS?

 RAINFORESTS ARE LESS THAN 20% OF THE WORLD’S SURFACE

 YET, MORE THAN ONE THIRD OF ALL SPECIES ARE IN 
RAINFORESTS
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“Bird watching is reported as being the 

fastest growing outdoor activity in 

America”

Source: Audubon Bird Study Report  2014
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“An increasing number of birdwatchers are traveling to 

long haul destinations to spot new birds that cannot be 

seen in their own country or region.”

Source: Audubon Bird Study Report  2014
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HEADLINE…
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Source: Audubon Bird Study Report  2014
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PARTNERSHIP WITH NATIONAL AUDUBON
New program for conservation & sustainability
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AUDUBON
Unique Itineraries, Extensive guide training, 

Supporting local businesses, Community 

engagement, Bird conservation

Flyway Expeditions



23

Trips to Join

Current Flyway Expeditions

• BELIZE | Birding and Nature in the Tropics of Belize
• COLOMBIA | Northern Colombia Birding Trail: A Birder’s 

Paradise
• GUATEMALA | Birding Guatemala’s Highlands and Lake Atitlán
• GUATEMALA | Exploring Maya Biosphere Reserve through Birding

http://www.holbrooktravel.com/where-we-travel/americas/belize/bz-17-iap-audubon-belize-0
http://www.holbrooktravel.com/where-we-travel/americas/colombia/colombia-northern-colombia-birding-trail-birders-paradise-flyway
http://www.holbrooktravel.com/where-we-travel/americas/guatemala/guatemala-birding-guatemala-highlands-and-lake-atitlan-flyway
http://www.holbrooktravel.com/where-we-travel/americas/guatemala/guatemala-exploring-maya-biosphere-reserve-through-birding-flyway
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4. Challenges & How to 

Succeed
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CHALLENGES – HOW TO SUCCEED

5 Tips for Travel Companies

1. Choose your expertise – FOCUS

2. Know your competitive advantages

3. Study your competition

4. Build your database

5. Use multiple channels
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Choose Your Expertise - FOCUS

Special Interest Tour Operators
Accommodation

Level

Education

Components

Deluxe

Moderate

Budget

Some

Learning

Moderate

Learning

In-depth

Learning

Earth

Watch

Road

Scholar

Int’lOAT

Smithsonian

A & K

National 

Geographic

EF

IE/

Wilderness

Travel

Holbrook

Natural 

Habitat

Strategy Map

G
Adventures



2. Know your competitive advantages
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Holbrook Travel

Price $250/day-$350/day

Accommodations Style Authentic, boutique, locally-owned

Accommodations Level Superior Tourist Class : 3-star to 4-star; [note Tom Carr 

"Hard/Soft"; limited in certain ; lodgings reflect and 

support the local culture 

Group Size 10-16

Leaders Local Guide (throughout), Study Leader or "Host"

Meals Most meals; [add definition]

Welcome/Farewell Dinners

Tips Not Head Guide, but porters, day-guides covered

Water bottle water (2 per day??)

Itinerary Avoid high-tourist stops in our selection and timing of 

activities, routes, and areas within national parks

Unique Modes of Transport 

(TBD)

Often unique modes (TBD): raft, kayak, elephants, dugout 

canoe, bicycles

Community Programs Yes - visit schools, community centers, home-hosted 

meal(s), table talk with local professionals (peer to peer) 

community service projects, and more.

Activities Small group walks, nature exploration, hands-on learning, 

opportunity for physical

Optional Active (choice) [yes, 

include this feature]

Rafting, walking, hiking, kayaking, caving, horseback 

riding, biking

Sustainability | Conservation Support local operators, [talks]
carbon offset since 2008

Authentic engaging home hosted meal [dine with locals and "eat with locals" 

intl org)
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 Key companies in this space

3. Study Your Competition
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 Key companies in this space

4. Build Your Database
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5. USE MULTIPLE MARKETING CHANNELS

Web

 Flyers

 Email

 Social media

Direct mail

Webinars

 Events & meetings

Referral/Word of mouth
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